








CONNECTING
FINDING CONNECTIONS NEARBY

PERSONALIZING REQUESTS

ENGCAGING WITH HIRING
MANAGERS AND
CONNECTING OFF SOCIAL
MEDIA

22 JOB SEARCHING

02 PROFILE PICTURE 14
O3 BANNER IMAGE 15
O4 HEADLINE 16
O5 LOCATION 17
06 SUMMARY
O7 PROFESSIONAL EXPERIENCE
& EDUCATION
08 DASHBOARD
09  SKILLS & ENDORSEMENTS
10 RECOMMENDATIONS
11 ACCOMPLISHMENTS &
INTERESTS 24
12  PROFILE REFRESH 27
28
18 crours 29
33
19 OVERVIEW
34
20 JOINING GROUPS
21 POSTING IN GROUPS

& BEST PRACTICES

EVALUATING CONNECTIONS

CONNECTING WITH ALUMNI

MESSAGING

LINKEDIN JOB BOARD

INTERACTING WITH COMPANIES

RESEARCHING




ARTICLES & NEWS
3 POSTS 43 SOURCE
36 ENGAGING WITH OTHERS 44 CHANNELS FOR
AGGREGATE CONTENT

37 WHAT TO POST

39 IMAGES 45 INFLUENCERS

NEWS AND VIEWS
40 WRITING ARTICLES 46

42 TOOLS

LINKEDIN UESTIONS
47 LEARNING 4 '<I'2O ASK

49 WHAT TO CONSIDER

48 FREE TRIAL

48 WHY USE LINKEDIN
LEARNING?









































































JOB SEARCHING

Comb Through Connections

The best place to begin a job search is to look through existing contacts
and begin reaching out to those who work at desirable organizations.
Also look through current connections to see if they are connected to
someone at that desired company they can potentially introduce you to.
Leveraging existing contacts is beneficial because:

1.There is no delay in messaging them like there is when asking to
connect

2.They are likely to provide more accurate, current and candid
information about working at the organization than found in an
online search

3.They are more likely to provide a reference if there is already a
personal relationship.
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https://www.linkedin.com/company/23656/admin/
















ARTICLES & POSTS

USE IMAGES

Adding images in articles and
status updates can significantly
increase engagement by up to 1
times. While sharing a link to an
article, an image should auto
populate.

LaSalle

Network

Variation in a feed’s imagery should
include some auto populated stock
images and some personal photos,
when appropriate.
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https://unsplash.com
https://answerthepublic.com
https://coschedule.com/headline-analyzer







Melinda Gates [

LINKEDIN AS A
NEWS SOURCE

Following Influencers

LinkedIn Influencers are people who have been invited by LinkedIn to have
an Influencer tag on their profile, indicated by the blue speech bubble/logo
next to their name. This tag means they are a popular and reliable thought
leader in a certain area. They are mostly thinkers, leaders and innovators who
have large business accomplishments under their belt.

Each year, Linkedln promotes its list of ‘Top Voices’ who are some of the
most followed LinkedIn Influencers and were voted to be some of the
most influential people on LinkedIn. There are also regional lists of Top
Voices.

Following these individuals can provide unique insight into current events,
business or policy.

LinkedlIn Editors, on the other hand, are journalists employed by LinkedIn
as part of a global news operation focusing on business news and
insights. They aggregate popular business topics and news accessible
through the blocks to the right side of the newsfeed labeled ‘Special
Report,” ‘Trending Topics’ or ‘Today’'s News and Views.’
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https://www.thelasallenetwork.com/job-search/
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